
Topics
 Level C1

In addition to the topics listed for levels A2, B1 and B2.

 1. The Individual  2. Social Relationships  3. Family


4. Housing / Place of
Residence  5. Travel and Transport  6. Shopping / Shops


7. Communication /
Keeping in Touch  8. Services  9. Culture

 10. Weather  11. Health / Illness  12. Sports

Ambitions and career
development

→

Cosmetic procedures→

The individual and society→

Multilingualism and integration→

Nationalities and minorities→

Family and career→

The life situation of older people→

The social situation of families→

The family support system /
social benefits

→

Choosing where to live at home
or abroad

→

Housing support→

Sustainable forms of housing→

Alternative forms of transport→

Development of transportation
infrastructure

→

Problems of urban transport→

Mass tourism→

Consumer society→

Overconsumption and waste→

Shopping tourism→

Economic changes in everyday
life (e.g. prices, shopping habits,
saving money)

→

Fair trade→

Intercultural communication→

Non-verbal communication→

Minority languages→

Formal and informal
communication

→

The role and importance of
services

→

The quality of services and
guarantees

→

Sponsorship in culture→

Art and technology (AI, digital art)→

Cultural identity and globalisation→

The importance and future of
museums

→

The relationship between
weather and the economy

→

Adapting to extreme weather
conditions

→

Causes and consequences of
global warming

→

Prevention and management of
epidemics

→

Healthcare systems (public vs.
private healthcare)

→

Artificial intelligence in healthcare→

The role of sport in society→

Equal opportunities in sports→

The future of sports→

Charity sporting events→

Mind sports→

The social impact of major
sporting and cultural events
(national identity, economic
benefits, environmental impact)

→
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 13. Media  14. Hobbies and Leisure 
15. Education and
Learning

 16. Work 
17. Country and Cultural
Knowledge  18. Public Life


19. Environmental
Protection  20. Globalisation

The impact of influencers→

Responsible media use (fake
news, manipulation and
responsibility for staying
informed)

→

Objectivity in reporting→

Information overload and social
awareness

→

The role of media in art→

Dangerous hobbies→

Hobbies that can build
communities

→

Volunteering as a leisure activity→

Equal opportunities at school→

Challenges of fitting in at school→

Challenges and reforms in
education

→

Consequences of using artificial
intelligence

→

Equal opportunities in the
workplace

→

Labour market and mobility→

Generational differences in the
workplace

→

The impact of economic changes
on the labour market

→

Consequences of using artificial
intelligence

→

The international image of the
home country and the target-
language country (international
reputation)

→

Differences and similarities
between the home country and
the target-language country (e.g.
worldviews)

→

Common or national currency→

The role of public institutions
(e.g. public offices, educational
and cultural institutions)

→

Migration and social integration
(inclusion, parallel societies,
cultural diversity)

→

Managing crises in public life
(epidemics, economic crises, the
climate crisis, social solidarity)

→

Civil society and advocacy (the
role of civil society organisations,
activism, lobbying)

→

Artificial intelligence and human
responsibility (algorithmic
decision-making, responsibility
for errors, human oversight)

→

Scientific experiments, findings
and public opinion (vaccines,
climate research, space research,
trust in experts)

→

Housing difficulties→

Climate change and social
responsibility (individual and
collective responsibility,
adaptation, prevention)

→

Technological solutions and risks→

Energy crisis and renewable
energy sources

→

Cultural homogenisation and
cultural diversity (global brands,
local traditions, linguistic
influences, cultural identity)

→

Digitalisation and global
connectivity (online work,
international education, social
media, the digital divide)

→
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